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NATURE AT 
THE BRINK
WWF’s Living Planet Report 2024 shows that humanity and the way we feed, fuel, and finance 
our societies and economies is pushing nature and the services that power and sustain us to 
the brink. Agricultural expansion, deforestation, overfishing, urban development, energy use, 
mining, and pollution are all driving habitat loss, water shortages, and climate change. In 
addition, every year, the World Economic Forum Risks Report continues to show the increase 
in the scale and urgency of environmental risks to the global economy, as well as the deepening 
interconnections between environmental issues, economic strains, and geopolitical tensions.

We cannot afford to be complacent. In fact, we need to move into an emergency and solutions-
based mindset. The landmark Intergovernmental Panel on Climate Change (IPCC) report, Sixth 
Assessment Report (AR6) paints a clear and urgent picture. The report warns that continued 
inaction will intensify climate-related hazards, disrupt ecosystems, undermine economies, 
and drive social instability. Allowing nature to fail is not an option — we must act decisively to 
transform our world economy and safeguard our future. 

The good news is that we also have an unparalleled opportunity for positive change. The science 
is clearer, awareness is greater, and innovation is more powerful than ever before. We can 
redefine our relationship with nature, but we need to work together. One organization alone 
cannot deliver the change we need. That is why WWF collaborates with business, working in 
partnership, to find solutions and act at a scale that matters.

WWF is one of the world’s largest 
and most experienced independent 
conservation organizations, with 
more than 6 million supporters and 
a global network active in more than 
100 countries. WWF’s mission is to 
stop the degradation of the planet’s 
natural environment and to build 
a future in which people live in 
harmony with nature, by conserving 
the world’s biological diversity, 
ensuring that the use of renewable 
natural resources is sustainable, and 
promoting the reduction of pollution 
and wasteful consumption.

https://livingplanet.panda.org/
https://www.weforum.org/publications/global-risks-report-2025/
https://www.ipcc.ch/sr15/
https://www.ipcc.ch/report/ar6/syr/?utm_source=chatgpt.com
https://www.ipcc.ch/report/ar6/syr/?utm_source=chatgpt.com
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TAKING BOLD 
COLLECTIVE ACTION 
The time to act is now. We have put in place a global conservation 
strategy that reflects the way the world is changing, meets the big 
environmental challenges of our time and helps us simplify, unite and 
focus our efforts for greater impact. 

WWF continues to deliver locally in crucial ecoregions around the world focusing on our seven 
priorities: biodiversity, forests, finance, oceans, freshwater, climate and energy, and food. 

We are creating strong cross-functional collaborations within WWF and with key external 
partners to foster greater collaboration and innovation, incubating new ideas and taking 
promising ones to scale as we unite our efforts toward making ambitious targets a reality. 

We know that one organization alone can’t effect the change needed. That is why our work on the 
goals and drivers includes our partnerships with institutions and corporations, both local and 
international. The changes we want to see in the world can only come about through the efforts 
of many actors: local communities and national and multinational corporations, governments 
and NGOs, finance institutions and development agencies, consumers, and researchers.

There has never been a stronger sense of urgency for action. In WWF, we are defining new ways 
of working together to make a difference on a scale that matters. We know we must redefine 
humanity’s relationship with the planet. And together, we passionately believe we can. 



WWF CORPORATE ENGAGEMENT. A STRATEGIC APPROACH TO UNLOCK UNTAPPED POTENTIAL

•	 Household &  
	 personal care 
•	 Apparel & textile

PROACTIVELY ENGAGE WITH LOCAL PRIORITY INDUSTRIES
Regional workshops to define gamechangers to address local conservation challenges 

VISION
Reshaping the nature of business to create an equitable, net-zero, nature-positive future for all humanity

A framework to define regional and local strategy aligned with local conservation priorities

Transforming Business

High impact industries

•	 Agri- & food production 
•	 Energy 
•	 Fishing & aquaculture 
•	 Transportation

•	 Forest & paper 
•	 Construction 
•	 Metals & mining

High influence industries

•	 Finance 
•	 Hospitality & leisure 
•	 Tech, media & telecom 
•	 Retail

PRIORITY INDUSTRIES

Consumer & Employee  
Engagement

Shared Policy  
& Advocacy

Financing Climate  
& Nature Projects

VALUE PROPOSITION AND CORPORATE OFFERING

Scalable tools & solutions 
40 WWF-owned tools of which  
14 are globally scalable

Industry approaches 
Incl. corporate asks & offerings and 
best practices

Expert network 
Overview of global topic experts 
and network of local experts

SHARED EXPERTISE OF THE NETWORK
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OUR WORK WITH THE 
CORPORATE SECTOR
WWF’s mission is to stop the degradation of the planet’s natural 
environment and to build a future in which humans live in harmony 
with nature. 
Therefore, WWF seeks to work with those with the greatest potential to reduce the most pressing 
threats to the diversity of life on Earth and find solutions to conservation challenges such as 
deforestation, overfishing, water scarcity, and climate change. The corporate sector drives much 
of the global economy, so companies also have a specific responsibility to ensure that the natural 
resources and ecosystems that underpin their business are used sustainably. 

Many of our partnerships with companies  
use a combination of these approaches.
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Companies are also primed to lead on rapid adaptation and on the 
innovative solutions needed to drive change. We do this in a variety of 
ways, including supporting regulations that stop illegal or unsustainable 
activities, encouraging companies and industry platforms (e.g., Science-
Based Targets initiative, Science-Based Target Network, and the 
Climate Business Network) to make ambitious commitments while also 
engaging in public policy discussions at global and local levels (e.g., 
Business Coalition for a Global Plastics Treaty, Forests Forward, Vision, 
Principles and Asks for DCF Supply Chains), providing helpful tools and 
frameworks (e.g., WWF Water Risk Filter, WWF Biodiversity Risk Filter, 
WWF Wood Risk Tool, and The Taskforce for Nature-related Financial 
Disclosures (TNFD)) and supporting credible certification schemes (e.g. 
Forest Stewardship Council (FSC), Aquaculture Stewardship Council 
(ASC), Roundtable on Sustainable Palm Oil (RSPO), Roundtable on 
Responsible Soy (RTRS), Better Cotton Initiative (BCI)). We also publish 
scorecards and reports on company or sector performance (e.g., palm 
oil scorecard, soy scorecard, and sustainable cotton ranking), mobilize 
public pressure through high-profile campaigns on issues related to 
business activities (e.g., Business for Nature, Moratorium for Deep Sea 
Mining, Fossil to Clean Campaign), as well as working in partnership 
with individual companies.

http://sciencebasedtargets.org/
http://sciencebasedtargets.org/
https://sciencebasedtargetsnetwork.org/
https://wwf.panda.org/discover/our_focus/climate_and_energy_practice/what_we_do/climatebusiness/climate_business_network/
https://www.businessforplasticstreaty.org/
https://www.worldwildlife.org/initiatives/forests-forward
https://wwfint.awsassets.panda.org/downloads/dcf_supply_chains___vision_principles_asks.pdf
https://wwfint.awsassets.panda.org/downloads/dcf_supply_chains___vision_principles_asks.pdf
https://riskfilter.org/water/home
https://riskfilter.org/biodiversity/home
https://www.woodrisk.org/
https://tnfd.global/
https://tnfd.global/
https://ic.fsc.org/en
http://www.asc-aqua.org/
http://www.rspo.org/about
http://www.responsiblesoy.org/?lang=en
http://www.responsiblesoy.org/?lang=en
https://bettercotton.org/
http://palmoilscorecard.panda.org/
http://palmoilscorecard.panda.org/
http://soyscorecard.panda.org/
https://www.sustainablecottonranking.org/
https://www.businessfornature.org/
https://deep-sea-conservation.org/solutions/no-deep-sea-mining/
https://deep-sea-conservation.org/solutions/no-deep-sea-mining/
https://www.wemeanbusinesscoalition.org/fossil-to-clean/
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WWF ENGAGES WITH COMPANIES AT THE DIFFERENT STAGES OF 
THEIR SUSTAINABILITY JOURNEY TO ENABLE SYSTEMIC CHANGE

CONSUMER 
& EMPLOYEE 
ENGAGEMENT

Inspiring action 
among consumers 
and employees.

SHARED POLICY 
& ADVOCACY

Collaborating 
on policy and 
advocacy efforts.

FINANCING 
CLIMATE 
& NATURE 
PROJECTS
Enabling nature 
protection and 
restoration efforts 
on-site, at a 
landscape level and 
beyond.

TRANSFORMING BUSINESS
Encouraging environmental stewardship and systemic change across 
value chains.

OUR WORK IN CORPORATE 
PARTNERSHIPS
WWF works with companies to achieve our conservation goals. NGO 
and company partnerships involve engaging in constructive dialogue 
while challenging each other with real issues. As such, they involve 
opportunities and risks for both parties. At WWF, we manage the risks 
by having 10 clear asks for the corporate sector, clear guidelines and 
criteria in place, as well as a due diligence process. In all relationships, 
we maintain and exercise the right to public commentary.

Our collaboration with partners is based on a common understanding of issues, 
shared ambitions or activities, and a willingness to speak out in public.



TRANSFORMING BUSINESS

Assess impacts and 
dependencies on nature 
and climate across the 
value chain 
 
Set science-based targets 
for climate and nature, 
and implement robust 
reduction plans 
 
Develop DCF and 
sustainable agri-forest 
supply chains 
 
Engage in stewardship in 
WWF’s priority landscapes, 
seascapes and basins 
 
Reduce and eliminate 
plastic use and waste across 
value chains

1

2

3

4

5

CONSUMER & EMPLOYEE 
ENGAGEMENT

Encourage sustainable 
consumption and lifestyle 
choices 
 
Promote the protection 
of natural habitats and 
biodiversity

6

7

SHARED POLICY  
& ADVOCACY

Advocate for ambitious 
sectoral and national 
sustainability policies and 
standards 
 
Implement sustainable 
financing principles

8

9

FINANCING CLIMATE AND  
NATURE PROJECTS

Invest in nature protection 
and restoration10
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1. TRANSFORMING BUSINESS
Our partnerships aim to deliver direct conservation results on key issues or in priority places 
by changing practices throughout a company’s operations and value chain. We focus on 
assessing impacts and dependencies on nature and climate across the value chain, setting 
science-based targets for climate and nature, and implementing robust reduction plans. 
These efforts intend to reduce the major environmental impacts of some of the world’s largest 
companies, achieve conservation results that would not otherwise be possible, and influence 
related sectors and industries.

2. CONSUMER AND EMPLOYEE ENGAGEMENT
The second way that WWF partners with the private sector is by raising awareness of key 
environmental issues among consumers and employees. The goal is to encourage sustainable 
consumption and lifestyle choices as well as promote the protection of natural habitats and 
biodiversity, highlighting the importance of preserving our planet’s unique ecosystems.

3. SHARED POLICY AND ADVOCACY
By partnering with businesses, we harness collective influence and power to achieve change 
through joint advocacy for sustainability. Together with our partners, we advocate for 
ambitious sectoral and national sustainability policies and standards. We mobilize corporate 
capital for conservation initiatives and ensure investments are aligned with sustainable 
finance principles.

4. FINANCING CLIMATE AND NATURE PROJECTS
Through our partnerships, businesses invest in the protection and restoration of nature 
by financing WWF’s global conservation work and actively participating in projects within 
their operational areas. This includes supporting innovative nature-based solutions and 
empowering Indigenous- and community-led conservation efforts.

WWF ENGAGES WITH COMPANIES AT THE DIFFERENT STAGES OF THEIR 
SUSTAINABILITY JOURNEY TO ENABLE SYSTEMIC CHANGE
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Results and impact, both qualitative and quantitative, are essential for us. We advocate for 
transparency in action by all stakeholders as a crucial step toward sustainability. We believe that 
accountability for results and transparency with our supporters on how we deliver those results 
are key to our approach of working in a constructive, co-operative manner with all our partners, 
including the corporate sector. 

We want all our partnerships with companies to deliver the greatest impact possible, with the 
goal of creating lasting results at scale. We have, therefore, started a process of deeper and more 
systematic assessment of the targets and the outcomes we achieve in our work with the private 
sector and specifically through our bilateral partnerships. 

All WWF offices are committed to continue reporting publicly on all our company relationships, 
their intent, objectives, and impacts, of which this report is one part. A Global Report of WWF’s 
largest corporate partnerships can also be found here. 

The aim of this report is to give an overview of the partnerships that 
WWF-Canada has with individual companies. Funds obtained through 
corporate partnerships are typically used by WWF to: 
•	 Invest in nature protection and restoration through innovative projects and  

community-led efforts.

•	 Raise awareness and inspire sustainable choices to protect natural habitats and biodiversity.

•	 Collaborate with businesses to advocate for ambitious sustainability policies and standards.

•	 Drive conservation by transforming business practices and reducing environmental impacts.

The WWF-Canada office is responsible for the contractual agreements with the 
companies concerned.  

In FY2025, income from corporate partnerships represented 7.7% of WWF-Canada’s  
total income. 

TRANSPARENCY AND 
ACCOUNTABILITY 

THIS REPORT 

https://wwf.panda.org/act/partner_with_wwf/?
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Please contact WWF-Canada:

Alex Portman: aportman@wwfcanada.org 
Head of Corporate Partnerships 

WWF-Canada’s mission is to conserve nature and address the most pressing threats to the 
diversity of life on Earth. We draw on scientific analysis and Indigenous guidance to ensure all 
our efforts connect to a single goal: a future where wildlife, nature and people thrive. 

Published in September 2026 by WWF-Canada (World Wildlife Fund), Toronto, Canada. Any 
reproduction in full or in part must mention the title and credit the above-mentioned publisher 
as the copyright owner.

© Text 2026 WWF-CANADA

All rights reserved

FOR FURTHER INFORMATION 
ON SPECIFIC PARTNERSHIPS

mailto:aportman%40wwfcanada.org?subject=WWF-Canada%20Corporate%20Partnerships%20
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The following list of companies is an overview of all the corporate 
partnerships that WWF-Canada has with an annual budget of greater 
than CAD 35,000 in the 2025 fiscal year. Details of each partnership  
can be found below:

INFORMATION ON  
WWF-CANADA CORPORATE 
PARTNERSHIPS

1.	 Adyen

2.	 Aviso 

3.	 Aviva Canada Inc.

4.	 Bell

5.	 Fidelity Investments Canada

6.	 H&M Canada

7.	 Holt Renfrew

8.	 iA Financial Group

9.	 Kimberly-Clark Foundation

10.	 La Vie en Rose

11.	 Loblaw Companies Limited 

12.	 Lowe’s Companies, Inc.

13.	 Maple Leaf Foods Inc.

14.	 Procter & Gamble Canada 

15.	 RBC Foundation 

16.	 Walmart Canada 

17.	 Wawanesa 



 © Wild Wonders of Europe  / Munier / WWF

Adyen, the processing engine behind WWF International’s donations page since 2013, has 
launched “Adyen Giving,” a mechanism that allows customers to make a donation to WWF at 
the point of sale in retail shops or online. Adyen also developed a campaign for Earth Month and 
matched all donations to WWF-Canada in 2025.

ADYEN
Supporting  
nature  
and wildlife  
in Canada

INDUSTRY: 
Technology / Finance 

TYPE OF PARTNERSHIP: 
Philanthropic partnership, 
Communications and  
awareness raising

CONSERVATION FOCUS: 
Wildlife, Biodiversity

FY2025 BUDGET RANGE: 
$25,000 – $100,000

As a leading wealth services supplier for the Canadian financial industry, Aviso is building a 
technology-enabled, client-centric wealth management ecosystem. Their clients and partners 
include nearly all credit unions across Canada, in addition to a wide range of portfolio managers, 
investment dealers, insurance and trust companies, and brokers.

Aviso was the Presenting Sponsor for the WWF Climb for Nature 2025 – a series of annual events 
encouraging communities and individuals across Canada to participate in athletic events to raise 
funds for WWF-Canada’s conservation projects. The sponsorship was key to the success of the 
2025 Climb, which brought together more than 5,800 people across Canada. Aviso employees 
took part in the Toronto and Vancouver climbs, as well as the Anywhere Climb, as both 
volunteers and participants. Aviso’s support delivered crucial funding while fostering corporate 
responsibility and team building.

AVISO
Supporting community 
engagement across 
Canada to raise funds 
for nature

INDUSTRY: 

Financial services

TYPE OF PARTNERSHIP: 
Philanthropic partnership, 
Communications and  
awareness raising

CONSERVATION FOCUS: 

Wildlife, Biodiversity

FY2025 BUDGET RANGE: 
$250,000 – $500,000
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Aviva Canada, a subsidiary of UK-based Aviva plc, is one of the leading property and casualty 
insurance groups in the country, providing home, automobile, lifestyle and business insurance 
to 2.6 million customers. In 2021, Aviva plc announced Aviva’s global ambition to become a net-
zero carbon emissions company by 2040.

To act quickly on the climate emergency, Aviva Canada contributed more than $3 million 
between 2021 and 2025 to WWF-Canada’s Nature and Climate Grant Program as its presenting 
partner. This grant program helps local organizations and Indigenous groups restore degraded 
lands and shorelines to improve habitats and capture carbon. It supports nature-based climate 
solutions, which use the unique powers of nature to sequester carbon, helping fight climate 
change and biodiversity loss at the same time. Alongside rapid decarbonization, and with the 
right restoration actions, nature can deliver as much as 30 per cent of the emissions reduction 
needed to achieve the goals set out in the Paris Agreement on climate action by 2030.

AVIVA CANADA INC.
Restoring nature  
to fight biodiversity 
loss and climate 
change

INDUSTRY: 
Insurance 

TYPE OF PARTNERSHIP: 
Philanthropic partnership,  
Communications and  
awareness raising, driving  
sustainable business practices

CONSERVATION FOCUS: 
Climate & Energy, Biodiversity

FY2025 BUDGET RANGE: 
$500,000 – $1,000,000

Bell is Canada’s largest communications company, delivering advanced fibre and 5G wireless 
networks, AI-driven enterprise solutions and digital media services to residential, business and 
wholesale customers across Canada.  It provides mobile phone, TV, high-speed and wireless 
Internet, and residential phone services as well as owning various broadcast, cable, streaming 
and radio outlets. Since 2022, Bell has donated net proceeds of the Bell Blue Box Program to 
WWF-Canada. The campaign encourages customers to return old devices for recycling and raises 
awareness for WWF-Canada’s Regenerate Canada strategic plan.

Additionally, Bell is the telecommunications partner for our carbon measurement and 
monitoring work. Funding supports community of practice training and the development of 
guides and other materials to help communities track carbon stored in nature. Bell is also 
lending their expertise in technology and connectivity solutions for expanding this work to 
remote areas as well as innovating to other uses. 

BELL
Supporting 
conservation  
in Canada 

INDUSTRY:
Telecommunications 

TYPE OF PARTNERSHIP: 
Philanthropic, Communications 
and awareness raising 

CONSERVATION FOCUS: 
Climate

FY2025 BUDGET RANGE: 
$500,000 – $1,000,000
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Fidelity Investments Canada is a leading financial services provider, offering a broad range of 
investment products and services tailored to the needs of Canadian investors. Serving more than 
2.2 million investors across Canada, Fidelity is committed to support initiatives in accordance 
with WWF’s Regenerate Canada goals.

FIDELITY INVESTMENTS 
CANADA
Supporting  
WWF’s ambitious 
goals to Regenerate 
Canada

INDUSTRY: 
Finance

TYPE OF PARTNERSHIP:
Philanthropic partnership 

CONSERVATION FOCUS: 
Wildlife, Biodiversity

FY2025 BUDGET RANGE:
$25,000 – $100,000

Hennes & Mauritz AB, or H&M Group, is a multinational clothing company based in Sweden. 
H&M is the second-largest international clothing retailer in the world and H&M Canada 
operates stores nationally. As part of its ongoing commitment to reduce the use of paper bags 
and encourage reusable shopping bags, H&M Canada began charging customers per paper 
bag and proceeds from each bag go toward WWF-Canada’s conservation work. The initiative 
aligns with H&M’s goal of making all of its packaging reusable, recyclable and compostable in 
2025. The bags are Forest Stewardship Council-certified and made out of 40 per cent recycled 
material. H&M has also enabled point-of-sale donations in its Canadian stores that contribute 
directly to our work.

H&M CANADA
Supporting  
nature and  
wildlife  
in Canada

INDUSTRY:
Retail

TYPE OF PARTNERSHIP:
Philanthropic partnership, 
Communications  
and awareness raising

CONSERVATION FOCUS:
Wildlife

FY2025 BUDGET RANGE: 
$25,000 – $100,000

Holt Renfrew is Canada’s leading fashion, beauty and lifestyle retailer. Founded in Quebec 
City in 1837, it has six stores across Canada, including three in the Greater Toronto Area, plus 
Montreal, Calgary and Vancouver, as well as a thriving online store. Holt Renfrew was acquired 
by the Weston family in 1986 and continues to be privately and Canadian-owned. In 2022, Holt 
Renfrew named WWF-Canada as its national charity partner, and the partnership commitment 
is $1 million over four years to support the Regenerate Canada plan. Funding is comprised of a 
combination of corporate donations and fundraising efforts from employees and customers. All 
efforts are fully integrated in Holt Renfrew’s marketing campaigns and employee engagement 
activities to increase cause awareness and to educate Canadians about the importance of fighting 
biodiversity loss and climate change.

HOLT RENFREW
Working together  
to restore nature  
for wildlife  
and climate 

INDUSTRY:
Retail

TYPE OF PARTNERSHIP:
Philanthropic partnership

CONSERVATION FOCUS: 
Wildlife, Biodiversity

FY2025 BUDGET RANGE: 
$250,000 – $500,000
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Kimberly-Clark is a participant in WWF’s Forests Forward program and supports WWF’s 
efforts to protect forests and other critical ecosystems. Kimberly-Clark is also a member of 
WWF’s Climate Business Network working on greenhouse gas accounting, science-based target 
setting, and other practices to advance climate mitigation efforts. Kimberly-Clark also works 
with WWF’s international offices on plastic, waste, and material sustainability through WWF’s 
Bioplastic Feedstock Alliance (BFA) and ReSource activation hub. Kimberly-Clark Foundation 
supports WWF-Canada’s forest conservation efforts through funding research and analysis to 
better understand forests and forest degradation in Canada.

KIMBERLY-CLARK 
FOUNDATION
Supporting research to 
inform restoration and 
protection of habitats

INDUSTRY:
Personal care

TYPE OF PARTNERSHIP: 
Philanthropic

CONSERVATION FOCUS: 
Forests, Wildlife, Biodiversity

FY2025 BUDGET RANGE: 
$25,000 – $100,000

iA Financial Group is one of the largest insurance and wealth management groups in Canada, 
with operations in the United States. iA Financial Group has made a 3-year commitment to 
WWF-Canada to support Indigenous partners across the country working to restore and steward 
habitats and fight climate change with nature.

iA FINANCIAL GROUP
Supporting 
Indigenous-led 
conservation in 
Canada

INDUSTRY: 
Finance

TYPE OF PARTNERSHIP: 
Philanthropic partnership

CONSERVATION FOCUS: 
Wildlife, Biodiversity

FY2025 BUDGET RANGE: 
$25,000 – $100,000
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Lowe’s is a home improvement company, operating 1,700 stores across the United States. 
Globally, Lowe’s is a participant in WWF’s Forests Forward and Climate Business Network. In 
Canada, Lowe’s funds WWF-Canada’s work to support Indigenous-led forest restoration in areas 
that have been impacted by wildfire, with benefits for nature, climate and communities.

LOWE’S  
COMPANIES, INC.
Supporting 
Indigenous-led  
forest restoration

INDUSTRY: 
Retail

TYPE OF PARTNERSHIP:
Philanthropic partnership

CONSERVATION FOCUS: 
Forests

FY2025 BUDGET RANGE: 
$100,000 – $250,000

Loblaw Companies Limited is one of Canada’s largest food and pharmacy retailers. In 2020, 
Loblaw Companies Limited, in partnership with WWF-Canada, became the first major retailer to 
sell native plants grown from source-identified and ethically collected seeds. Together, we began a 
major shift in the supply chain for native plants. Since the launch of this partnership, Loblaw has 
sold more than 187,000 native plants in their stores throughout southern Ontario and Quebec. 
This partnership provided resources and science-based input to create a more sustainable supply 
chain for Loblaw’s President Choice® branded plants. This native plants program enabled people 
to restore habitats in their own backyard or balcony, helping to contribute to healthier, less 
fragmented ecosystems, which help support migratory and local wildlife.

LOBLAW COMPANIES 
LIMITED
Engaging Canadians  
as stewards for nature

INDUSTRY: 
Retail

TYPE OF PARTNERSHIP:
Philanthropic partnership, 
Communications and awareness 
raising, driving sustainable 
business practices 

CONSERVATION FOCUS: 
Climate, Wildlife

FY2025  BUDGET RANGE:
$100,000 – $250,000

La Vie on Rose is a Canadian specialty lingerie and swimwear retailer, catering to women aged 
25-55, that supports WWF-Canada through its Roses of Hope Foundation. Acquired in 1996 
by President and CEO François Roberge, the chain now counts 223 boutiques nationwide and 
4,000 employees. Since the beginning of its international expansion in 2004, la Vie en Rose 
has opened more than 110 boutiques outside Canada, in 18 countries, and is headquartered in 
Montreal. La Vie en Rose is supporting WWF-Canada’s efforts to expand habitats, reduce carbon 
in the atmosphere, lower industrial impacts, and as a result, contributes to national efforts to 
Regenerate Canada.

LA VIE EN ROSE
Supporting  
nature and  
wildlife  
in Canada

INDUSTRY: 
Retail

TYPE OF PARTNERSHIP:
Philanthropic partnership

CONSERVATION FOCUS: 
Wildlife, Biodiversity

FY2025 BUDGET RANGE: 
$100,000 – $250,000
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P&G is the world’s largest consumer goods company with operations in approximately 70 
countries and five billion consumers worldwide. In 2025, P&G Canada supported WWF-Canada’s 
efforts to protect and restore nature through multiple initiatives. Their Tide brand made a $0.50 
donation for each Tide PODS product purchased at Walmart Canada in support of programs that 
promote nature-based climate solutions. In addition, WWF-Canada is a featured charity in P&G 
Canada’s Good Everyday Rewards program, receiving a donation from the company based on 
consumer actions.

PROCTER &  
GAMBLE CANADA 
Supporting  
nature-based  
climate solutions 

INDUSTRY: 
Consumer goods

TYPE OF PARTNERSHIP:
Philanthropic, Communications 
and awareness raising

CONSERVATION FOCUS: 
Climate

FY2025 BUDGET RANGE:
$100,000 – $250,000

RBC Foundation is a Canadian registered charity that aims to engage with others to equip people 
with skills for a thriving future, drive more inclusive opportunities for prosperity in Canadian 
communities, and  support the transition to a net-zero economy. Their support was intended 
to help WWF-Canada address barriers to accurately measure carbon in ecosystems, which is 
integral to assessing how nature-based climate solutions can help mitigate the effects of climate 
change. The funding has helped WWF-Canada connect communities with the tools to measure, 
map and monitor carbon in ecosystems. 

RBC FOUNDATION
Using technology 
to address Canada’s 
freshwater and  
climate challenges

INDUSTRY: 
Finance 

TYPE OF PARTNERSHIP: 
Philanthropic partnership

CONSERVATION FOCUS: 
Climate, Technology

FY2025 BUDGET RANGE: 
$500,000 – $1,000,000

Maple Leaf Foods Inc. is a leading consumer-packaged protein company in Canada, and one of 
the first companies in the country to set science-based targets for its greenhouse gas emission 
reductions. Maple Leaf Foods is delivering on its purpose to Raise the Good in Food through 
better nutrition, safer workplaces and food, better care for communities, high standards animal 
care and advancements in efforts to reduce its environmental impact.

Maple Leaf Foods Inc. supports WWF-Canada’s knowledge mobilization efforts to determine 
where nature restoration could offer the greatest benefits for nature, climate and people, as well 
as on-the-ground restoration initiatives.

MAPLE LEAF  
FOODS INC.
Supporting  
scientific analysis  
and ecosystem 
restoration 

INDUSTRY: 
Food and agriculture 

TYPE OF PARTNERSHIP:
Philanthropic partnership

CONSERVATION FOCUS: 
Climate, Biodiversity

FY2025 BUDGET RANGE:
$25,000 – $100,000 
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The Wawanesa Mutual Insurance Company, founded in 1896, is one of Canada’s largest mutual 
insurers, with more than $4.1 billion in annual revenue and $12.5 billion in assets, and serving 
more than 1.8 million members across Canada. In 2025 through their Climate Champion 
Programs, Wawanesa continued to support a WWF-Canada flood mitigation project in the 
Wolastoq (Saint John River) Watershed to restore habitat and increase climate resilience along 
with broader restoration efforts in the region.

WAWANESA 
Supporting nature 
restoration and 
climate resilience 

INDUSTRY:
Insurance

TYPE OF PARTNERSHIP:
Philanthropic partnership

CONSERVATION FOCUS: 
Climate & Energy, Freshwater, 
Biodiversity

FY2025 BUDGET RANGE:
$250,000 – $500,000

Walmart Canada operates a chain of more than 400 retail stores nationwide, serving 1.5 million 
customers each day. In 2025, Walmart Canada supported research related to forest conservation 
and management in Canada, which includes understanding primary forests, analyzing forest-
related conservation values and informing nature-based solutions. Collaborations like this help 
provide decision-making tools useful for local organizations, governments, businesses and 
Indigenous Peoples, ensuring we support the right action taken in the right place to provide the 
most benefits to fight climate change and reverse biodiversity loss.

WALMART CANADA 
Supporting research  
to inform restoration 
and protection  
of habitats

INDUSTRY: 
Retail

TYPE OF PARTNERSHIP:
Philanthropic partnership

CONSERVATION FOCUS: 
Forests

FY2025 BUDGET RANGE:
$100,000 – $250,000
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The following list represents all corporate partnerships that  
WWF-Canada has with an annual budget of CAD 35,000 or less, 
including pro bono or in-kind contributions, in FY2025.

PARTNERSHIPS WITH AN ANNUAL BUDGET 
OF CAD 35,000 OR LESS IN FY2025 (€25K)

1.	 BMO Financial Group

2.	 Bullfrog Power Inc. 

3.	 Calendar Holdings LLC

4.	 Fengate Asset Management

5.	 Open Farm

6.	 Polytainers Inc.

7.	 Reuven International

8.	 Sun Life Financial
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WWF-CANADA’S MISSION IS 
TO CONSERVE NATURE AND 

ADDRESS THE MOST PRESSING 
THREATS TO THE DIVERSITY 

OF LIFE ON EARTH. WE DRAW 
ON SCIENTIFIC ANALYSIS AND 

INDIGENOUS GUIDANCE TO 
ENSURE ALL OUR EFFORTS 

CONNECT TO A SINGLE GOAL: 
A FUTURE WHERE WILDLIFE, 

NATURE AND PEOPLE THRIVE.
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WWF-Canada 
410 Adelaide St. West, Suite 400 
Toronto, Ontario M5V 1S8, Canada

Toll-Free: 1-800-267-2632 
Email: partnerships@wwfcanada.org 
Website: wwf.ca   Donate: wwf.ca/donate
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